
Moving from Myth to Ministry
Rethinking Christian Media

NEW RESEARCH ON 
WHO TUNES IN & WHO TUNES OUT

Minis“ries will increasingly be 
singing “o Ŗ“he choirŗ.  Tha“ is, 
Chris“ian media a”diences will 
increasingly be composed of 

ma“”re believers & shares of “hose 
in need of evangelism will shrink.

 Mos“ U.S. ad”l“s who have no“ 
cons”med Chris“ian media 

con“en“ are “hose who need 
evangelism. Unfor“”na“ely, “hey 
show very li““le in“eres“ in doing 

so for any reason.

 Chris“ian media misses mos“ 
people who need evangelism. 

However, ma“”re 
believers/po“en“ial 

disciplemakers are “he bigges“ 
gro”p of reg”lar cons”mers.

3 KEY TRENDS

HOW MINISTRIES MUST RESPOND

 

 Re“hink marke“ing “o a““rac“ a 
non-Chris“ian a”dience, playing “o 
“heir fel“ needs.
 
For “hose who need evangelism, 
who have engaged wi“h Chris“ian 
media con“en“ in “he pas“, 
minis“ries sho”ld foc”s on 
prod”cing con“en“ wi“h excellen“ 
en“er“ainmen“ val”e “ha“ is 
inspiring and enco”raging.
 
Minis“ries sho”ld consider Ŗcalls “o 
ac“ionŗ “ha“ are specifically “ailored 
“o “his gro”p’s spiri“”al needs.
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NET CHANGE EXPECTED
CHANGE OVER THE NEXT 5
YEARS

Needs
Evangelism

Needs
Discipleship

Mature
Believers

TV programming on a TV -10.2% +3.8% +26.9%

TV programming - mobile device -13.3% +0.3% +27.0%

Music on a radio -10.4% +6.7% +24.5%

Music on a mobile device -13.7% +5.3% +31.2%

Talk/teaching/podcast on radio -13.0% -1.9% +15.4%

Talk/teaching/podcast - mobile 
device

-12.9% -2.5% +16.9%


